
DISPLAY ADVERTISING

ADVERTORIAL 
GUIDELINES



Advertorials are available in double page spread, and single page formats. 

Each advertorial follows a standard layout which complements the editorial style of 
The Grocer but makes the reader clearly aware that this is promotional activity while 
supporting your branding by applying your corporate colours within the design. 

Copy Guidelines 
The Grocer’s readers are looking for information and insight, and for this to be 
communicated in an engaging and editorial style, rather than reading as a ‘press 
release’ or ‘news piece’. 

Discussing your brand within category-wide commentary will help strike a balanced 
tone while still placing your brand at the forefront of the advertorial. 

Advertorials are set by our inhouse team to ensure consistency with our house style 
and we ask you to provide your text and images in the following formats. 

Deadline for suppling assets in no later than two weeks prior to publication 

Format



Design guidelines

A double page spread can be broken down into: 
• Headline - Max 40 characters 
• Standfirst - Max 20 words 
• Main copy - Max 750 words including call to action - This amount of copy would 

allow for 3/5 images (depending on size and shape), a company logo and 
crossheads to make the text more visually engaging

A single page can be broken down into: 
• Headline - Max 7 words 
• Standfirst - Max 20 words 
• Main copy - Max 450 words plus call to action - This amount of copy would allow 

for 2/3 images (depending on size and shape), a company logo and crossheads to 
make the text more visually engaging



File preparation 
and delivery

William Reed Ltd operate a digital workflow. 

All material supplied in a digital format must adhere to the following software and 

transfer guidelines

All assets must be supplied in a digital format: 

• Photoshop 6, 7 or CS

• CMYK Illustrator 10 or CS

• No PowerPoint, Excel, Publisher, PageMaker files will be accepted

• High resolution scans must be 300 dpi and CMYK – when placed in a layout these 

images cannot be enlarged to more than 120%.

• Where possible please supply TIF or EPS format

• All Illustrator and Freehand logos should be CMYK process and any linked images 

supplied, with all text converted to outlines.

• Images and logos must be high resolution 300dpi. 

• No logos or images from websites as the resolution will be 72dpi

File delivery

Files can be sent by email or by using wetransfer.com



Contact details

Please send materials for the attention of:

The Advertising Production Department,

William Reed Ltd,

Broadfield Park,

Crawley,

West Sussex,

RH11 9RT

izzy.taylor@wrbm.com 

ellie.woollven@wrbm.com 
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