Promotional Features

Landing page guidelines
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SPECIFICATIONS

Display advertising — insertions
Please provide the following creatives:

Top image

This image will form the top part of the page and should reflect the article’s content. Please do
not include any text or logo (we will overlay the image with your company logo (see
example))

* Size (width & Height) 980 x 350 px
*  Weight (maximum) 15KB
» File Type .GIF, .JPEG, .PNG

Leader board (desktop)
» Size (width & Height) 728 x 90 px
*  Weight (maximum) 40KB
» File Type .GIF, .JPEG, .PNG, HTML5/JSCRIPT/CSS 3

PROVIDE THE URL FOR CLICKTHROUGH DESTINATION

Wide skyscraper (desktop)
* Size (width & Height) 160 x 600 px
*  Weight (maximum) 40KB
» File Type .GIF, .JPEG, .PNG, HTML5/JSCRIPT/CSS 3

PROVIDE URL FOR CLICKTHROUGH DESTINATION

Leader board (mobile)
* Size (width & Height) 320 x 50 px
*  Weight (maximum) 15KB
* File Type .GIF, JPEG, .PNG

Medium rectangle (mobile)
+  Size (width & Height) 300 x 250 px
*  Weight (maximum) 15KB
+  File Type .GIF, .JPEG, .PNG

PROVIDE URL FOR CLICKTHROUGH DESTINATION




SPECIFICATIONS

Article — format
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Please refer to our promotional features article guidelines for rules and best practice around SMOOTH POUR ) (OB
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creating a promoted feature

NEWS > PROMOTED CONTENT

Introduction Text From tin tankards to Smooth Pour
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170 characters maximum, including spaces evolved over the years.
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Headline
Max 100 characters, including spaces

SEOTitle

Max 70 characters including spaces

Main body
500 to 1500 words

Video
Youtube only — please provide links if using video

Images
Two images (JPG or non-animated Gif)
Maximum size 600 x 300 pixels.

Up to 2 Product categories (please ask your campaign manager to provide you with the list of oW conn_
product categories).
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https://resources.wrbm.com/guidelines/adspecs/guidelines_article_creation.pdf

SPECIFICATIONS

Content Best Practices
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Traffic techniques: - &
Stimulate interest and immediately connect with your target audience '

NEWS > PROMOTED CONTENT

» Send mailshot to increase visibility [ [wlcin] + €

THE NEW

COBRA
SMOOTH POUR
6L

SEO techniques: From tin tankards to Smooth Pour
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» Ensure the title reflects what someone would type in a search engine and include
key words close to beginning
* The content must be unique and not published anywhere else online

Captivating techniques:
Grab the attention of readers

» Think about what topics are trending

+ Use appealing and relevant multimedia content (infographics, videos, charts etc.)
» The Image should reflect the article content, but do not use as banner image

* Use colour in your illustrations

* Text should be a maximum of 1500 words long

Quality techniques:
Showcase your expertise and look professional

* Any piece of content must be approved by all third parties

» Content must be non-commercial in nature and avoid overt product positioning or
blatant self-promotion

* The piece of content cannot be derogatory towards competitors

» Acronyms must be spelled entirely the first time, with the acronym in parenthesis

Branding techniques
Ensure you stay true to your brand and followers NEw cosma
» Consistent with your brand

* Relevant to hosting website focus




%)
P4
)
'—
<
S
=
O
P
o
)

Company Profile

Please ensure your company profile landing
page is up to date

If you do not have a Company profile
already listed or if you would like to update
one, please refer to the following
specification:

Company Profile specification

FREE NEWSLETTER SUBSCRIBE

ingredients-usa.com Breaking News on Supplements & Nutrition - North America EU edition [l

NEWS | TRENDS | MULTIMEDIA | HEALTH | INGREDIENTS | EVENTS | JOBS | ?Search 1@

PRODUCTS > SUPPLIER INFO CENTER u m 0
COMPANY NAME: 65 characters max

REQUEST MORE INFORMATION:
First Name *
Last Name *

Email *

Phone

LOGO: 610 x 343 :

Company *
Employees *
Country *

Comment

1500 characters maximum (including spacing and punctuation).

Do not include images / graphs / pictures / tables / links / email addresses within the text as they
will not be visible to the user.

SUBMIT YOUR REQUEST

CONTACT DETAILS

Phone: +1 (917) 464-0255
Fax: +1 (917) 464-0254
Website: hitp://www. william-reed.com/

Address: 150 South Wacker Drive, 60606,
Chicago, United States of America
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https://resources.wrbm.com/guidelines/adspecs/company_profile.pdf

