
WEBSITE

Survey
Preparation, implementation, 

Organization of prize draw, prize draw terms and prize shipping. 



What our service includes:

 Feedback concerning the survey content.

- Use our experience to fine tune your questionnaire.

 Programming of the survey.

- We handle the tricky bits – you focus on your survey, not fight with it…

 Organising the prize draw.

- We organise all aspects from choice of prizes to final draw and dispatch to winners.
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Survey preparation*:

Please provide us with the following information: 

 A general theme or background colour. 

 Any logo or images to be displayed on the survey if any – only JPEGs and we recommend 120 x 60 pixels (width x 

height).

 A picture of the prizes (we reserve the right to amend/resize the picture if we notice that it is not in relation with the 

prizes that you offer).

 The number of pages that you  would like for your survey.

 A finalized list of questions indicating each time – see page 5 for examples:

 ‘Answers’ Instructions (for instance: One answer only or Multiple answers or Multiple choice list or comment 

box…

 Answers layout (for instance if Multiple choice list), please confirm whether answers need to be selected from 

a drop-down menu or in columns… 

 If answers mandatory or not. 

 ‘Skips’ Instructions (Skips are ways to avoid questions depending on the answers provided). Example : if the 

answer to question 1 is A, please go straight to question 3; if the answer to question 1 is B, please continue 

on to question.

 Whether the reader has the ability or not to go back to previous questions, to save and leave without finishing the 

survey, to retake survey…

 Email contacts for sending the survey results.

*If your survey is already created, please provide us with the link to access it. 

*Please make sure that your survey contains a question to retrieve participants emails addresses in order to be able to 

contact the prize draw winner(s).
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Prize draw organisation*: 

Please note that the following standard terms hosted on our corporate website apply :

http://comp-terms.william-reed.com.

We will however display some specific rules for your survey and we therefore require the following information:

 Start and end dates of the survey (dates of when readers will be able to take the survey-.

 Prize draw date (please note that the client cannot use his survey link after the prize draw date).

 Prizes description and number of prizes (Please note that heavy prizes cost more because of shipping). 

 Prize(s) value**?

Please find an example of specific rules here

Please see below how we will include the specific rules:

*Please make sure that you have purchased the prize with our Sales team.

**This information must be indicated in the Prize draw terms in order to provide a substitution prize of 

similar value in the event that the original prize cannot 

be sent.
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http://comp-terms.william-reed.com/
https://resources.wrbm.com/guidelines/adspecs/Online-Survey-Example-of-Specific-Rules-February-2017.pdf


Types of questions:
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Best pratices:

 Please note that you should have at least one question that asks the email address of the participants of the survey 

in order to be able to contact them easily in case they are drawn and need to receive the prize. If not, we will add 

this question ourselves.

 The promotion of your survey will be done according to the campaigns that you have on your contract. Please 

contact your sales representative for further information.

 There will be no hosting of your survey on our website. The more you distribute the link to the survey the bigger will 

be the number  of participants.

 You shall not use the link to the survey after the prize draw date as this will no longer be in accordance with your 

specific rules and will therefore be against the law.

 Please make sure that you have purchased the prize with our Sales team. We will always add the shipping costs to 

the value of your prizes.

 Shipping big prizes may not be possible. We reserve the right to provide a substitution prize of similar value in the 

event that the original prize cannot be sent.

 Please read carefully our terms that applies to your survey as well as the following example of specific rules

 Please refer to the next page for guidance on the content of the survey.
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http://comp-terms.william-reed.com/
https://resources.wrbm.com/guidelines/adspecs/Online-Survey-Example-of-Specific-Rules-February-2017.pdf


Best practices

The invitation

 Keep it short and direct.

 Let the users know how much time it will take to complete the survey.

 Use imagery.

 Have a prominent and clear call to action, e.g., “Take the survey now”.

Flow of the survey

 The shorter and simpler, the better.

 Require answers to all questions.

 Use a natural question flow.

 Avoid using matrix/grid questions. 

Get the most out of your questions

 Be clear - use clear, concise, and uncomplicated language and try to avoid acronyms, technical terms or jargon that may confuse 

your respondents.

 Keep it personal - if you want people to feel comfortable sharing opinions, regardless of their expertise or beliefs, make them feel 

at ease by setting the right tone. Use phrases like, “do you think,” “do you feel,” and “in your opinion,” so that your respondents get 

the sense that you’re really listening, and that your survey is not a quiz.

 Provide a time frame - make estimation easier by giving your respondents a time, e.g., “In the past week, how much…”.

 Write unbiased questions – beware of: leading questions, loaded questions, double-barrelled questions, unbalance questions, 

overly broad questions.

 Close-ended vs. open-ended questions – to get results that are easy to quantify, used closed-ended questions that ask your 

respondents to choose from pre-specified answers.

 Try and limit them to one selection - Just like the responses you collect from open-ended questions, the answers to “Select all that 

apply” questions can be difficult to interpret.

 Use words, not number – for instance, what does “3” mean?

 Use yes/no questions cautiously – for example, ‘Do you like to exercise? Yes or no? Chances are there are some days you do 

and other days you don’t have the energy. But you can only pick one answer here. What should you say?’

 Use the skip functionality to move respondents past section that don't apply.
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